
  

 
 

 

 
 
 

               

Foyer Global Health and Globality Health become Global Health   
 
Luxembourg, February 4th 

 
Rooted in the heart of Europe and backed by a family-owned insurance group with more than 100 years of history, 
Foyer Global Health and Globality Health today announce their rebranding under a single, unified name:  
Global Health. 
 
This rebranding marks a new chapter for the two international health insurers, bringing together long-term stability, 
European reliability and a deeply human, multicultural approach to healthcare for globally mobile individuals and 
organisations. 
 
Headquartered in Luxembourg, one of Europe’s most international and multicultural hubs, Global Health benefits 
from a unique positioning at the crossroads of cultures, languages and markets. The merger brings together the 
strengths of both entities: the structured, process-driven heritage of Globality Health, shaped by German rigor and 
operational excellence, combined with the agility, flexibility and multicultural DNA of Foyer Global Health. Together, 
they form a solid and future-oriented player, designed to support global citizens with clarity, trust and adaptability. 
 
By uniting their brands and expertise, Global Health aims to deliver a more personalised healthcare experience, 
centred on individual needs and real-life international journeys. Both companies have long specialised in expatriate 
health insurance, supporting individuals, families and companies across borders. This rebranding reflects a shared 
ambition to go further, broadening the offering and strengthening capabilities to make international healthcare 
simpler, more accessible and more inclusive. 
 
 
Delphine Icart, Chief Executive Officer of Global Health, states: 

 
“Healthcare is deeply personal. When people move across borders, they don’t just 
need coverage, they need reassurance, clarity and a partner they can trust. With 
Global Health, we are combining long-term stability and IPMI expertise with agility 

and a truly international mindset, to deliver a true healthcare partner wherever you are.” 
 
 
 
 
What has connected the two companies from the beginning is a common belief that healthcare goes beyond 
coverage. At the core of Global Health lies the vision of building a community that is not defined by borders, but by 
shared experiences, values and a global mindset. The brand positions itself as a true “Home of Global Citizens”, 
offering continuity, reassurance and support wherever life takes you. 
 
Global Health’s mission is clear: to be the trusted healthcare partner that ensures true peace of mind abroad. 
 
 

 
Solange Salomon, Head of Marketing & Communication of Global Health, adds: 

 
“This rebranding is far more than a visual evolution. It reflects who we are and where 
we are heading: a solid, long-term partner that feels human, inclusive and 

reassuring. Global Health is designed to feel like home, wherever life takes you.” 
 
 

 
 
 
 
 
 
 



Foyer Global Health S.A. (Foyer Group) 
Marketing and communication 
Tel: +352 270 444 1002 
E-Mail: contact@globalhealth.insurance 

 

About Global Health  
Global Health is an international health insurer for globally mobile people, backed by Foyer S.A. and based in 
Luxembourg. With a strong focus on personalised healthcare, we offer plans tailored to companies and individual. 
Global Health creates a home for global citizens that gives its members a real sense of belonging and safety beyond 
borders. 
https://globalhealth.insurance/ 
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